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East of England 
Regional Market 

Town Awards  
 

APPLICATION 
FORM 

 

 
 
 
 
Please provide all information requested. Before completing the 
application, please read the ‘Market Town Awards Notes for Guidance’. 
 
This completed application form, together with at least one high resolution 
digital photograph (minimum file size 1MB) illustrating the project, should 
be e-mailed to awards@towns.org.uk by 30 April 2010.  
 
Entries will also be accepted on CD sent to: Market Town Awards, Action 
for Market Towns, Baxter Court, Higher Baxter St, Bury St Edmunds, 
Suffolk IP33 1UU  
 
PLEASE NOTE THAT ONLY E-MAILED ENTRIES OR ENTRIES ON CD WILL BE 
ACCEPTED. PAPER ENTRIES ARE NOT ACCEPTABLE. 
 

1. Project Title  

  

2.  Town  

mailto:awards@towns.org.uk�
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3. Name of partnership / 
lead organisation 
eligible to receive award 

 

 

 

4.   AMT Member? 

 

 

 

5. Key partners 

 

  

6. How long has the 
partnership been 
established 

 

  

 

7. Contact details 

 
 

Please note that these details will be used if we need 
to discuss the application in further detail and may be 
published in our Best Practice Case Studies database. 

 Name/Position  

  

 Address  
 
 
 Postcode:  

  

 Tel:  

  

 Fax:   

  

 E-Mail:  
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8. Category applied for: 
 
 
 

 
 
9. Give a brief summary of the project (in no more than 50 words) that may be used 
for publicity purposes.  
 
 
 

 
 
10. Give a full project description detailing the part of the project completed between 

1st January 2009 and 31st March 2010 (in no more than 250 words). 
 NB: a significant proportion of project delivery must have been completed 

between 1st April 2009 and 31st March 2010. 
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11. Describe what need was fulfilled by this project, its aims and objectives, how the 

local community was involved and how this may be built on for the future (in 
no more than 250 words)? 

 

 
12. Demonstrate how the project has been innovative and how it has been 
delivered to a high standard (in no more than 100 words).  
 
 
 
 
 
 
 
 
 
 
13. Describe what was learnt along the way that can be shared and how easy it 
would be to transfer the project to another town (in no more than 100 words) 
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14. Describe the project’s funding package and sources of funding, future financial 
projections and viability and evidence of outcomes. 
 
 
 

 
 
15.  Please indicate whether you are happy that Action for Market Towns uses your 
application as best practice material, and that your contact details are made available 
to all members of Action for Market Towns. ( put X in box as appropriate) 
 
Yes No 

 
 
16.  Should this entry win its category, please indicate whether you agree to do a 
presentation on this entry at a regional event in the East of England and, if this 
entry is judged the overall regional winner, to repeat the presentation at the Action 
for Market Towns Annual Convention in October 2010. ( put X in box as appropriate) 
 
Yes No 

 
17.  Please indicate whether you will be happy to be contacted by people on your 
project, as your details will be published on the Action for Market Towns website 
Best Practice section. ( put X in box as appropriate) 
 
Yes No 
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Save this completed application form in the following format by changing 
the words ‘project title’ to the title of your project: project tit le.east of 
england MTA application form. 
 
This completed application form must be received in an electronic format 
(e-mail or CD – paper copies are not acceptable) with at least one high 
resolution digital photograph (minimum file size 1MB) no later than Friday 
30th April 2010 to the following address: 
 
Email: awards@towns.org.uk 
CD: Market Town Awards, Action for Market Towns, Baxter Court, Higher 
Baxter St, Bury St Edmunds, Suffolk, IP33 1UU.   
 
For any queries, telephone Dawn Dowds on 01284 756 567. 
 

mailto:awards@towns.org.uk�


 


	Please provide all information requested. Before completing the application, please read the ‘Market Town Awards Notes for Guidance’.
	This completed application form, together with at least one high resolution digital photograph (minimum file size 1MB) illustrating the project, should be e-mailed to awards@towns.org.uk by 30 April 2010.
	Entries will also be accepted on CD sent to: Market Town Awards, Action for Market Towns, Baxter Court, Higher Baxter St, Bury St Edmunds, Suffolk IP33 1UU
	PLEASE NOTE THAT ONLY E-MAILED ENTRIES OR ENTRIES ON CD WILL BE ACCEPTED. PAPER ENTRIES ARE NOT ACCEPTABLE.

	undefined: Tom Paine Festival
	undefined_2: Diss
	eligible to receive award: Diss Museum
	undefined_3: No, but Diss Community Partnership, of which the Contact is a Director, has been a member. 
	undefined_4: Diss Community Partnership, Thetford Tom Paine 200, SERTUC, 
Slow Food Waveney Valley, Cittaslow Diss
	undefined_5: 20 years
	published in our Best Practice Case Studies database: Basil Abbott, Manager
	undefined_6: (01379) 650618
	undefined_7: Same
	undefined_8: dissmuseum@lineone.net
	8 Category applied for: Environment & Culture
	for publicity purposes: This was a festival to commemorate the bi-centenary of the death of Thomas Paine, author of Rights of Man, who worked as a staymaker in Diss in the 1760s.
	between 1st April 2009 and 31st March 2010: Opened by comedian Mark Steel, the festival featured: a Liberty Tree planting; an evening of Liberty Tree storytelling with Hugh Lupton; an 18th century underwear day; an 18th century evening of readings and music; a debate on Paine's merits, voted by the audience; a film about Paine, made with local actors; an 18thc textile and art exhibition, featuring five local groups; an 18thc lunch; a museum display; a concert/ceilidh in Paine's honour; outdoor 18thc dance with the Norwich Early Dance Group; re-enactors from the 1st American Regiment Queen's Rangers; public art by Ned Pamphilon; a tour of radical Diss with Peter Clark; street theatre to entertain the Foreign Press Association; a local Film Society showing of Barry Lyndon; folk-rock band The Men They Couldn't Hang, one of whose songs mentions Paine; a one-man Paine show by Ralph Lister; free transport to Thetford for their Paine weekend; a talk by playwright and scriptwriter Trevor Griffiths about his Paine screenplay; and an appearance by festival figures in Diss Carnival. Local choirs and musicians took part, one folk singer composing a Paine song, something  the support band at the folk-rock gig also did. A man who lives in the yard where Paine worked made a commemorative plaque, unveiled during the tour of radical Diss. Memorabilia included: a booklet on Paine's life, a consignment of which were ordered by Bath University, a CD, bookmarks, postcard packs and a Rights of Man ale. The local community magazine ran Tom Paine's Diary as a monthly feature.

  
	undefined_9: The aim was to celebrate and foster our culture and heritage, commemorating a local workman who became one of the most famous and influential figures in history. Few people knew of his connections with Diss, or even who he was. So the educational element was considerable. Artist Ned Pamphilon offered his services to paint Paine in public and then went into schools to spread the word. Local singers and musicians performed before and during events. Songs were composed for the occasion. The art group, knitting group, embroidery group and spinners, weavers & dyers joined the museum in creating an exhibition of original, stunning work. The Slow Food movement hosted an 18thc meal. As Diss is a Cittaslow town, this dovetailed perfectly. The man who made the plaque was inspired by the festival. His work is now part of the tourist trail. Local actors, writers and technicians were involved in the CD, booklet, 18th century evening, film and street theatre. The Foreign Press Association coverage of this went in newspapers all over the world, so local people were promoting their own town and area, to the delight of Norfolk Tourism. The journalists were also treated to an excellent lunch of local food.
  This was another successful project, having celebrated: John Skelton, John Betjeman, currently Ethel Le Neve (murderer Crippen’s mistress) and next year Himalayan traveller Thomas Manning. All have helped instil pride of place, given creative confidence and momentum, raised Diss’s profile and image and helped to gain further funding.
    
	delivered to a high standard in no more than 100 words: Innovation was shown in selecting a figure whom many people thought irrelevant (he spent a year in Diss) and building the project into something vibrant, colourful and memorable. This meant celebrating a radical, anti-establishment character in a Tory heartland; and still attracting nearly 2,000 people.
  A high standard was achieved by working daily on the festival for four years, attracting quality performers and involving talented local people. Drawing on the community as a resource, having good media relations and constantly promoting the project, all helped. It won the co-ordinator the Honoured Citizen of Diss award for 2009.   
	would be to transfer the project to another town in no more than 100 words: Promoting events is a battle; and you need to take every opportunity. When a businessman complained in the press about celebrating Paine, it produced a flurry of letters and we delightedly stoked the fire. 
 Most people do not come; so you have to target those who might - a narrow band of older, literate folk - and get them to bring friends. 
  We did transfer our talents to Thetford, taking a bus load of costumed re-enactors to events, putting on some (like the folk-rock gig) in tandem with Thetford; and joining them for a Paine presentation at Bury Record Office.

	projections and viability and evidence of outcomes: Having a good track record for events and funding, we gained £6,625 from Awards For All and brought the festival in just under budget. 
  One of the things in our favour was that we had the text in the museum display written in Polish, Roumanian and Portuguese. 
  The Mark Steel evening was self-funding. Peter Clark, author of The Lefties Guide to Britain, and playwright Trevor Griffiths declined a fee and came for just expenses. SERTUC gave us £100 towards Mr. Clark's visit, while many events cost no more than the hall hire. Having a raffle also boosted takings by £50 at several events. 
  The memorabilia sold well. Even Thetford said that our booklet (funded by Diss Community Partnership) was their best-seller. At the end of the festival the museum was £2,300 better off.
   In future we aim to use the same mixture of funding applications, from a position of experience and success, and of putting on events which cost almost nothing.  
	Yes:     X
	No: 
	Yes_2:     X
	No_2: 
	Yes_3:     X 
	No_3: 
	Text3: Diss Museum
11 Market Hill
Diss
Norfolk
	Text1:  IP22 4JZ


