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North East 
Regional Market 
Town Awards  

 

APPLICATION 
FORM 

 

 

 
 

Please provide all information requested. Before completing the 
application, please read the ‘Market Town Awards Notes for Guidance’. 
 
This completed application form, together with at least one high resolution 
digital photograph (minimum file size 1MB) illustrating the project, should 
be e-mailed to awards@towns.org.uk by 30 April 2010.  
 
Entries will also be accepted on CD sent to: Market Town Awards, Action 
for Market Towns, Baxter Court, Higher Baxter St, Bury St Edmunds, 
Suffolk IP33 1UU  
 

PLEASE NOTE THAT ONLY E-MAILED ENTRIES OR ENTRIES ON CD WILL BE 
ACCEPTED. PAPER ENTRIES ARE NOT ACCEPTABLE. 
 

1. Project Title  

  

2.  Town  
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3. Name of partnership / 
lead organisation 
eligible to receive award 

 

 

 

4.   AMT Member? 

 

 

 

5. Key partners 

 

  

6. How long has the 
partnership been 
established 

 

  

 

7. Contact details 

 
 

Please note that these details will be used if we need 
to discuss the application in further detail and may be 
published in our Best Practice Case Studies database. 

 Name/Position  

  

 Address  
 
 
 Postcode:  

  

 Tel:  

  

 Fax:   

  

 E-Mail:  
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8. Category applied for: 
 

 
 

 
 
9. Give a brief summary of the project (in no more than 50 words) that may be used 
for publicity purposes.  
 
 
 

 
 
10. Give a full project description detailing the part of the project completed between 

1st January 2009 and 31st March 2010 (in no more than 250 words). 
 NB: a significant proportion of project delivery must have been completed 

between 1st April 2009 and 31st March 2010. 
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11. Describe what need was fulfilled by this project, its aims and objectives, how the 

local community was involved and how this may be built on for the future (in 
no more than 250 words)? 

 

 
12. Demonstrate how the project has been innovative and how it has been 
delivered to a high standard (in no more than 100 words).  
 
 
 
 
 
 
 
 
 
 
13. Describe what was learnt along the way that can be shared and how easy it 
would be to transfer the project to another town (in no more than 100 words) 
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14. Describe the project’s funding package and sources of funding, future financial 
projections and viability and evidence of outcomes. 
 
 
 

 
 
15.  Please indicate whether you are happy that Action for Market Towns uses your 
application as best practice material, and that your contact details are made available 
to all members of Action for Market Towns. (delete as appropriate) 
 
Yes No 

 
 
16.  Should this entry win its category, please indicate whether you agree to do a 
presentation on this entry at a regional event in the North East and, if this entry is 
judged the overall regional winner, to repeat the presentation at the Action for 
Market Towns Annual Convention in October 2010. (delete as appropriate) 
 
Yes No 

 
17.  Please indicate whether you will be happy to be contacted by people on your 
project, as your details will be published on the Action for Market Towns website 
Best Practice section. (delete as appropriate) 
 
Yes No 
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Save this completed application form in the following format by changing 
the words ‘project title’ to the title of your project: project title.north east 
MTA application form. 
 
This completed application form must be received in an electronic format 
(e-mail or CD – paper copies are not acceptable) with at least one high 
resolution digital photograph (minimum file size 1MB) no later than Friday 
30th April 2010 to the following address: 
 
Email: awards@towns.org.uk 
CD: Market Town Awards, Action for Market Towns, Baxter Court, Higher 
Baxter St, Bury St Edmunds, Suffolk, IP33 1UU.   
 
For any queries, telephone Dawn Dowds on 01284 756 567. 
 


	undefined: Promoting Morpeth Heritage
	undefined_2: Morpeth
	eligible to receive award: Greater Morpeth Development Trust (GMDT)
	undefined_3: Yes
	undefined_4: Northumberland County Council
Former Castle Morpeth Borough Council
Morpeth Town Council
Morpeth Chamber of Trade
Morpeth Schools Network
Key schools - Collingwood school and Media Arts College and King Edwards VI High School
Morpeth Antiquarians
Friends of Morpeth Museum
Beamish Museum
Woodhorn Colliery Museum
Emily Wilding Davison Group
The Gathering Committee
	undefined_5: The partnership has been established since the Heritage Officer role was appointed within GMDT in July 2007 and some of the individual partnerships a lot longer than that.
	published in our Best Practice Case Studies database: Tamsin Lilley,    GMDT Heritage Officer
	undefined_6: 01670 503866
	undefined_7: 0845 0942563
	undefined_8: tamsin.lilley@gmdt.org
	8 Category applied for: Environment & Culture
	for publicity purposes: Promoting and raising awareness of Morpeth's rich and varied heritage for local residents and visitors. The project is community-driven and includes Morpeth Northumbrian Gathering, Morpeth Heritage Open Days, Morpeth Heritage Walks, and Heitage signage & interpretation. The project is led by the GMDT in partnership with the local community and schools.
	between 1st April 2009 and 31st March 2010: GMDT was awarded £300,000 from the Heritage Lottery Fund to enhance and promote Morpeth's heritage through a range of projects working with local schools and the Morpeth community.
2009 saw a number of key events being delivered:
 Heritage Open Days as part of a nationwide annual event providing a chance to visit places which are usually closed to the public or charge for admission. Morpeth organised 14 events across four days in September  attracting 2,000 visitors. The events were run and organised by local volunteers working with local venues and community groups.
The Morpeth-wide signage and interpretation project has seen a range of signage installed at numerous heritage sites. This three year project has introduced new interpretation boards at Mafeking Park, High Stanners, Collingwood Poop Deck  and Tommy's Field areas of the town so far.
Heritage walks help to highlight this increased interpretation of heritage sites. Weekly walks are organised to sites within the town and surrounding areas. These walks play a prominent role in the annual walking festival coordinated by GMDT. Five new heritage walking maps were published in 2009.
Heritage work with schools in 2009 has focussed on Emily Wilding Davison, a suffragette who is buried in St. Mary’s Churchyard. GMDT worked with 120 pupils from local schools together with Woodhorn and Beamish museums. The pupils conducted a personal study of Emily Davison using archive resources at Woodhorn, followed by a suffragette debate in front of the public.  This was re-enacted at the Morpeth Northumbrian Gathering in April 2009, a three-day festival celebrating Northumberland’s traditions and heritage. 

	undefined_9: Morpeth has a rich heritage like a number of other market towns and by bidding for a designated resource to maximise the impact that Heritage can have on the town and its Community creating opportunities for the community to have a better understanding of their heritage and enabling them to become involved through the Heritage Interest Group.

The Gathering event is of national significance and attracts thousands over the spring wekend but also brings out volunteers from local community who demonstrate heritage skills, relate the history, open up civic rooms with their rich history and sometimes perform as rabble in re-enactments.

HODS - provide an opportunity for local community to see inside venues relating to their heritage and the community are involved in the running the event, promoting future events and carrying out evaluations for next year and taking on board the results of the evaluations for last year's projects 

Emily Wilding Davison project enable schoolchildren from the community to engage across a range of opportunities with teaching staff at schools and a variety of different approaches - field trips (to Woodhorn, Beamish, St. Mary's Church etc.) as well as publication, talks and interactive events.

The Community have an ongoing opportunity to engage with the project through events such as Admiral Lord Collingwoods bicentinary programme of events in 2010 and a host of other opportunities building on what has been delivered previously and also embracing technology using GPS for Heritage trails etc.
	delivered to a high standard in no more than 100 words: The innovation has been the bringing together of different groups including those outside of Morpeth to work cohesively together - Emily Wilding Davison consisted of working with local museums, schools and community group on one project then using some of the outcomes at events like the Gathering.
Also the utilisation of technology and getting community groups and volunteers to work with different mediums - film, video footage, evaluation, curriculum links.
Using the community knowledge to produce content for signage & interpretation boards and maps has increased communication and networking and produced high quality results.
	would be to transfer the project to another town in no more than 100 words: The theme of Heritage is part of most market towns and a lot of groups exist to research and promote its existence. Bodies such as Heritage Lottery Fund have a key role in underpinning the promotion of Heritage but by having a coordinated approach and by networking across localities added value can be delivered. Events such as HOD's can be replicated in other market towns at a low cost as there is a lot of volunteers involved but it opens up venues not normally seen by the community.
	projections and viability and evidence of outcomes: The funding for the project as previously stated is from Heritage Lottery Fund and is a three year support package in terms of salaried staff and a budget for project delivery. 
The future sustainability of the project in the long term will be through development of community volunteers who will be trained to deliver a quality job and the support and development of existing Heritage structures like the Antiquarians, friends of Morpeth Museum and the Gathering Committee. 
The evidence of outcomes is set out in the attached examples and these are a small sample of what has been achieved to date.
	Yes: Yes
	No: 
	Yes_2: Yes
	No_2: 
	Yes_3: Yes
	No_3: 
	Text13: GMDT
Lodge House
Carlisle Park
Morpeth
Northumberland
	Text14: NE61 1YD


