
I am delighted to be involved 

with AMT’s Towns Alive 

programme. It rewards 

some excellent projects 

and hopefully will encourage 

others to get involved in 

their own communities

John Craven, broadcaster and 

presenter of BBC One’s “Countryfi le” 

programme, speaking at the launch 

of the Towns Alive programme with 

Catherine Hammant, Chairman 

of Action for Market Towns.

J o i n  t h e  n a t i o n a l  o r g a n i s a t i o n 

t h a t  h e l p s  t o w n s  l i k e  y o u r s

Keeping You Informed

We gather the latest news and 
 deliver it to you conveniently 
 by e-bulletin and via our website 

We help you to understand 
 and put the latest national policies 
 into practice

Through media campaigns 
 and lobbying, we bring issues 
 to government and public notice 

■

■

■

Saving You Money

We save you time by signposting 
 you to immediate sources of funding 

We provide discounted insurance 
 for your community activities

We subsidise our training events 
 so that you can learn new skills 

Our consultancy service provides 
 you with tailored, expert advice 
 at favourable rates

■

■

■

■

Learning From Others

You can become a Policy 
 Advocate and contribute 
 to AMT policy formulation

We help you to share local ideas 
 for improving towns through our 
 national awards and networks 

We help you to meet key challenges 
 through our extensive on-line library 
 of case studies and accredited 
 training and support

■

■

■

In association with

The United Kingdom’s small towns are not just part 
of our heritage; their vitality is part of the future 
for the millions of people who live in and around them.

Every town faces different problems and seeks to seize 
a variety of opportunities. But it can be a lonely experience 
trying the effect change and develop projects in a small town.

This is where Action for Market Towns comes in: 
hundreds of towns are already members, benefi ting from 
AMT services and exchanging information and experience 
with other towns in this national network. Take a look 
at the benefi ts of membership – and see how Action 
for Market Towns can help YOUR town.

A c t i o n  f o r  M a r k e t  To w n s  -  l e a d i n g  a  l o c a l  r e v i v a l
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What  next?
If you are interested in focusing the enthusiasm 

and drive of the small towns in your region 

through a programme of Towns-4-Towns 

networking events and online networking 

or want to fi nd out more about the Action 

for Market Towns Awards, Case Studies 

Database or Towns-4-Towns Exchange 

Fund, then please visit our website at 

http://towns.org.uk/good-practice 

or contact the Towns-4-Towns team at 

T4T@towns.org.uk

Come and jo in  us
To get the best out of the Towns-4-Towns 

programme you need to join Action for Market 

Towns, the independent, national membership 

organisation dedicated to maintaining vibrant 

and viable small towns. 

To join Action for Market Towns, you can 

complete the online application form at: 

http://towns.org.uk/members/join-us 

or contact the Membership Co-ordinator. 

Telephone: 01284 756567 

E-mail: membership@towns.org.uk

Sharing knowledge and 

experience through face-to-face 

and onl ine networking

Action For Market Towns
5 Baxter Court, 
Bury St. Edmunds,
Suffolk. IP33 1ES

t: 01284 756567
e: info@towns.org.uk
www.towns.org.uk

Let us work with you to devise 

a programme of networking events 

tailored to the towns in your region 

or related to a relevant market town 

issue such as economic recovery.

We will develop the programme in 

close consultation with you while 

drawing on AMT’s experience, 

resources and knowledge 

of transferable projects across 

the country.

Through Towns Alive we are in 

a position to subsidise programmes 

of Towns-4-Towns networking events 

and online networking. Please contact 

us to fi nd out more.

Case Stud ies  Database
All Action for Market Towns Award winning projects are detailed in AMT’s 

growing database of good practice case studies. This database is an important 

resource broken down into a number of key categories to allow towns 

to browse for inspiration or search for the specifi c type of project they 

want to implement.

We are always pleased to receive details of good practice case studies 

throughout the year. These will be written-up in a standard format 

to help maximise learning and are all verifi ed by an independent panel.

Celebrate achievement through the 

Act ion for Market Towns Awards
It is important to celebrate as well 

as share successes. Our annual 

National Market Towns Awards 

are a chance to do both - attracting 

entries from around the country 

and highlighting winners in eight UK 

regions and four categories before 

crowning a national winner. 

All winners have the opportunity to 

share their projects at regional Awards 

events while the overall regional 

winners also present to a wider 

audience at the Action for Market 

Towns Convention.

We will work with the winning 

town to identify funding to enable 

them to host a regional Awards event 

the following year. This provides 

the perfect occasion to share the 

latest progress on their winning 

project and to network with other 

towns in their region.

Towns-4-Towns Exchange Fund
Whether towns are looking for 

a short-term recession-busting fi x 

or are ready to develop a long-term 

vision, it is always worth taking tips 

from those who have gone before.

The Towns-4-Towns Exchange Fund 

can help towns to share a successful 

project with others by contributing 

to the costs of preparing and 

compiling training materials, hosting 

a study tour or seminar, or mentoring.

Alternatively, a town that wishes 

to learn from another town can apply 

to the Towns-4-Towns Exchange Fund 

to part-fund the cost of learning and 

developing the project themselves, 

including feasibility, business planning, 

market testing and pilot work.

To fi nd out more and how to apply 

go to: http://towns.org.uk/good-

practice/towns-4-towns-fund/
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Annual membership fee (depends on size of town, 
or number of towns thru partner, with a discount 
for payment by direct debit)

£98 
to

£210

£318 
to 

£517

Included 
in 

partner 
fee

£502 
or 

£517

£82 
or 

£97

Core membership benefi ts

30% discount for National Convention ✓ ✓ ✓ ✓ ✓

30% discount on Market Towns Academy courses ✓ ✓ ✓ ✓ ✓

Free access to case studies of good practice ✓ ✓ ✓ ✓ ✓

Free monthly Insight e-newsletter ✓ ✓ ✓ ✓ ✓

Free Policy into Practice papers on key issues ✓ ✓ ✓ ✓ ✓

Free Market Town Awards brochure ✓ ✓ ✓ ✓ ✓

Free access to the Members Directory ✓ ✓ ✓ ✓ ✓

Free regular updates on fi nding funding news ✓ ✓ ✓ ✓ ✓

Free initial advice on using the Sustainability Toolkit ✓ ✓ ✓ ✓ ✓

Additional membership benefi ts

Eligible for community group insurance package ✓ ✓

Quarterly policy-based e-bulletin Strategy * ✓ ✓ *

Eligible to become policy advocate ✓ ✓ ✓

Eligible for Towns-4-Towns Best Practice Transfer Fund ✓ ✓

Towns-4-Towns online community networking ✓ ✓ ✓

Opportunity to host conferences, seminars and events ✓ ✓

Service provider listing on www.towns.org.uk ✓ ✓

amti research and consultancy discount (up to 20%) ✓ ✓ ✓

10% discount on CLES courses and seminars ✓ ✓ ✓ ✓

30% discount on exhibition space fees and delegate packs ✓ ✓ ✓

J o i n  u s  n o w

To join Action for Market Towns, 

complete the online application form at:

http://towns.org.uk/members/join-us 

or contact The Membership Co-ordinator.

Telephone: 01284 756567

E-mail: membership@towns.org.uk

Action for Market Towns is an independent, 

national membership organisation dedicated 

to maintaining vibrant and viable small towns. 

AMT’s work is funded by subscription from 

members; contracts to deliver specifi c 

programmes and the profi ts from amt-i’s 

research and consultancy. AMT’s success 

is measured in the health and vitality of local 

organisations and the impact that they have 

on the ground in making their towns better 

places to live and do business.

There are four categories of membership of Action for Market Towns. 

To help you choose which is the right one for you, see the membership 

benefi ts listed below.

C h o o s e  t h e  r i g h t  m e m b e r s h i p 

p a c k a g e  f o r  y o u

Action For Market Towns
5 Baxter Court, 
Bury St. Edmunds,
Suffolk. IP33 1ES

t: 01284 756567
e: info@towns.org.uk
www.towns.org.uk

Town: Helping volunteers and 

professionals in Community 

Partnerships, Town Councils, 

Town Centre Management Teams 

and other local organisations in their 

work to promote the vitality and 

viability of a single market town. 

Partner: For District, County and 

Unitary authorities which co-ordinate 

activity in more than one town 

–those towns become Town Thru 

Partner members and have all the 

core membership benefi ts listed 

overleaf. Also for public agencies and 

professional institutions involved 

in town and rural regeneration.

Corporate: For commercial and 

other organisations which have 

a stake in their local towns as major 

employers, or are suppliers of services 

aimed at small towns, or have 

an interest in small towns as part 

of their corporate relations policy. 

Associate: Aimed at individuals 

with an interest in market town 

policy and practice and not-for-profi t 

organisations whose work relates 

to the market towns agenda, 

such as Civic Societies, Rural 

Community Councils, Chambers 

of Commerce, Housing Associations 

and Education Institutions.


